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News Release (HQ): Envirommental Protection in China Gets Legal Support from New
Web SiteFrom: U.S. EPA [usaepa@govdelivery.com]

Sent: Friday, November 30, 2007 11:35 AM

To: Stacey Miner .

Subject: News Release (HQ): Environmental Protection in China Gets Legal Support
from New Web Site

News for Release: Friday, Nov. 30, 2007

U.S8. Environmental Protection Agency (EPA)

Environmental Protection in China Gets Legal Support from New Web Site
Contact: Dave Ryan, (202} 564-4355 / ryan.dave@epa.gov

(Washington, D.C. - Nov. 30, 2007) In an effort to strengthen the legal
framework for environmental protection in China, EPA today launched the EPA -
China Environmental Law Initiative Web site. The Web site, announced by EPA
General Counsel Roger R. Martella, will provide a forum for sharing information
and fostering an ongoing dialogue with China on .environmental law.

China suffers severe environmental problems. Strengthening environmental laws
and their implementation are seen as vital steps in improving the environment in
China.

'We’'ve learned in the United States you can’t have a strong environment without
strong environmental laws,' Martella said. 'The Chinese government and people
have expressed a commitment to a stronger environment, and we expect that this
initiative will help China realize that goal, while helping Americans better
understand China’s environmental laws.'

EPA is undertaking this project in Web partnership with a broad range of experts
in Chinese enviromnmental law. Collaborators in this project include the
Environmental Committee of the American Chamber of Commerce in Shanghai, the
Woodrow Wilson Center China Environment Forum, the University of Maryland
Environmental Law Program, and the George Washington University Law School,.

The Web site features information on new developments in Chinese environmental
law, links to legal resources such as reports, articles, and the English text of
many Chinese envirommental laws, and an e-mail update service.

The URL for the Web site is: http://www.epa.gov/oge/china/initiative home.htm
Portions of the Web site have been translated intc Chinese and are available on

the EPA Chinese Portal:
http://www.epa.gov/chinese/simple/initiative.html

Sound bite: http://yosemite.epa.gov/opa/admpress.nsf/names/hg 2007-11-
30_chinalegal
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16th Annual Conference & Tradeshow
Oakland! City Center Marriott | Oakland, CA
February 9-12, 2008

USeie

The natic:nal ferum for those involved in the development and
axpansion of the compesting & organics recycling industry

JOIN US FOR THE LARGEST CONFERENCE & EXHIBITION IN NORTH AMERICA
FOR THE COMPOSTING, WOOD WASTE & ORGANICS RECYCLING INDUSTRY

PRE-CONFERENCE TRAINING COURSES & WORKSHOPS

Learn from the Experts! f February 9

USCC “Foundations of Compast”™ Training Course = Odor Contrel and Odor
Managament - Compost Use in Agriculture, Horticulture and Landscaping =
Baseline Technicat Knowledge for Selling Compost = Food Safety, E. Coli
and Pathogen Issues : Compost Usage and Composting for Vireyards:
Benefits, Recipes, Applications & Production = Compost Use for Erosion
Control ang Stormwater Maragement :: Green Roofs for Healthy Cities
“Green Roof Design 101" :: Role of Composting in Zero Waste and
Sustainable Community Systems = Producing & Marketing Compost

for Use on “Certified Organic” Farms

GUTSTANDING CONFERENCE PROGRAM | February 10-11

Expanded educationa! and technical program. For details, go
to the USCC website www.compostingcoungil.org

CONFERENCE SESSIONS INCLUDE

Critical Issues in Composting & Organies Recycling

The Role of Composting in Waste Management & Sustainable Agriculture
Business Management for Sustainability and Profitability

Odor Management and Control

Improving Compost Facility Management

Improving Composting Process Design and Performance
Facility Siting and Community Relations

Food Residuals Composting in the 1.S.
Food Residuals Cellection and Composting
Commercial Food Waste Collection Programs

Organics and Climate Change

Greenhouse Gas Emissions, Carbon Credits, and Composting
Organics Diversion and Reducing Greenhouse Gas Emissions
Air Quality and Environmental Impact

Anaerobic Digestien

Energy from Organics

In-Vessel Systems and Alternative Waste Treatment Technologies
Institutional and On-Site In-Vessel Composting

Reclaiming the Earth with Compost

Compost Use in Stormwater Management, Improving Water
Quality & Bioremediation

The Business of Successful Composting

Success in Compost Marketing

Innovative Applications for Compost Usage

Comgost Characteristics and Use

Benefits of Compost Use in Diverse Applications

Food Safety & Water Quality, Initiatives Using Organics & Concerns
for Growers and Composters

Experience with Biodegradable Plastics

Roundtable Discussion on Compostable Plastics

Developing Collection and Camposting Programs

Trends in Animal Mortality Composting & Other Feedstocks
“Tools of the Trade”

Forum on State Composting Regulations

Composting and Waste Management in Developing Countries

NETWORKING & OTHER OPPORTUNITIES | February 10-12

i Meet with Equipment Vendors and Service Providers at the Largest
Industry Trade Show in North America :: Exhibitor’s Reception «

Awards Lunchecn = Zero Waste Banquet = Compost Showcase—

Learn about Branding & Product Marketing :: The “Experts Corner™—
scheditle one-on-one problem-soiving meetings with leading experts =
Equipment Demonstrations & Tours at the Grover Environmental Vernalis
Composting Facility = Tours of the new ACWMA LEED-Certified Building
2 USCC/SWANA Certification Exam for Manager of Compost Programs =
Raffles of $5,000 worth of USCC Publications & more . . .

Go to www.compostingeouncil.org or call the USCC at 631.737.4931

Exhibitor infermation, sponsorship oppertunities, eonference registration forms, conference
pragram & workshop agendas are available at the USCE website or cali the number ahove.

REGISTER TODAY!

CURRENT CONFERENCE SPONSORS Alameda County Waste Management Authority / Norcal Waste Systems / Yermeer Manufacturing / McCloskey International / Waste Handling & Equipment
News (WHEN) / MSW Management Magazine / Resource Recycling Magazine / Portable Plants & Equipment / Composting News / BiaCycle / Green Roofs for Healthy Cities / Forest Products Equipment / The
Coca Cola Company / Recycling Product News / Cortec Carporation / Synagro/ Cedar Grove Composting / W.L Gore Associates / Amadas Industries / A-1 Organics / ALY Group / ROTO-MIX / Garick Paygro
Division / Filtrexx international / Ca Recovery / Coker Composting & Consulting £ REOTEMP Instruments / Midwest Bio-Systems / Association of Compost Producers 7 NCM Odor Control / New England
Organics / Environmental Credit Corp. / City and County of San Francisco / Zanker Road Resource Mgt. Ltd. / BioGroupUSA / The Wine Institute

77917631

US Eomgposting Council




castoffs) is very much a part of the African
landscape.

Entrepreneurs set up used clothing
stalls, and savvy locals shop for desired
fashions. The market is fickle, so sup-
ply and demand controls prices. Shirts
might demand higher prices, not because
of the designer label, as it might in the
U.S., but because of the bright

by markets desiring American col-
lectibles, such as Japan. These items can
bring a premium price in certain markets,
including collectibles worn by celebri-
ties, or designs studied and knocked-off
by couture designers. Some designers
even have collections of vintage goods
in their boutiques.

textiles in their mix of recycled goods.
Although many consumers enthusiasti-
cally recycle aluminum cans, glass con-
tainers and plastic jugs, there is no pro-
tocol for old clothes.

While many consumers take wearable
clothing to charities, many communities do
not know that they can order recycling bins

from for-profit companies. Aware-

colors or more appropriate sizes
{many country’s citizens have
much smaller waists, in gener-
al, than our well-fed American
population). And in some coun-
tries, men are more apt to wear
Western clothing and women are
more apt to cling to traditional
dress styles.

Occasionally, some of the old
clothes are re-designed into new
clothing and accessories. Though

Awareness is the biggest barrier

to keeping communities
from starting their own
textile recycling programs.

ness is the biggest barrier to keep-
ing communities from starting their
own textile recycling programs.
As consumers continuely shift
attitudes toward environmental-
ism, thus embracing recycled
goods in the marketplace, they
also must lobby municipalities to
add textiles as a recycling option.
To recycle successfully, every-
one must embrace the system,
not just make an occasional char-

uncommon in the U.S., this trend
has been fashionable in Europe
for quite a while and evidence shows that
the trend is growing here. A company in
Dallas makes new fashions from old tex-
tiles, selling the finished products to com-
panies throughout the country.

The specialized vintage and collectible
market comprises about two percent of
all the sorted goods handled by for-prof-
it processors. These clothes are sought

Conscious change

The good news is that textiles and appar-
el are nearly 100-percent recyclable. The
problem stems from the fact that many
consumers are unaware that a viable tex-
tile re-use and recycling industry even
exists. The problem is further com-
pounded by the fact that municipalities
and recycling collectors often do not have

itable contribution.

Product engineers must con-
tinue developing new value-added
markets, and methods of marketing the
end-use products and possibilities, so
the system functions at full capacity.
Bottom line, consumers, municipali-
ties, product engineers and charities
must be challenged to continue plac-
ing textiles in the mix of important
recyclable products. RR
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Your Complete Source for Refuse & Recycling Equipment
PO. Box 427  Alexandria, MN 56308
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Office products retailer launches e-waste program

Joe Truini

Manufacturer, retail and municipal electronic scrap collection programs continue to pop up in the absence of a national recycling
system, but they may not get the job done alone.

This month, Office’'Depot Inc. launched an electronics recycling program at all of its North American retail locations. Consumers can
recycle all sorts of electronics, from digital cameras to small televisions and computers.

The retailer's Tech Recycling Service is available at more than 1,100 Office Depot stores. Customers can recycle personal
electronics by buying the appropriate-sized Tech Recycling Box at Office Depot stores. The boxes sell for $5, $10 and $15 and can
be filled with up to 60 pounds of electronic scrap. The price includes shipping and handling.

Customers take the box home and fill it with used electronic devices, including cords and cables, and return the unsealed box to the
store.

" Office Depot is committed to bringing value and innovation to our customers,” said Chuck Rubin, president of Office Depot's North
American retail division.

Office Depot piloted the program in 2006 at some 100 U.8. stores, recycling more than 108,000 pounds of electronic products.

*Office Depot's environmental vision is to _:Qmmm_:m:\ buy green, be green and sell green," said Yalmaz Siddiqui, environmental
strategy advisor for Office Depot.

‘

Matt Hale, director of the U.S. Environmental _uqoﬁmnco: Agency's Office of Solid Waste, applauded the company *oq helping to keep
m_moqo:_nm out of the waste stream and conserving natural resources such as copper m:a aluminum.

“Any program that anybody puts together voluntarily will help," said Marc Pearl, executive director of the Consumer Electronics
Recycling Coalition.

But that group is still calling for federal legislation to address electronic waste in a uniform manner. A federal system also goes
beyond collection, touching on content and design and certification of electronic waste processors, Pearl said.

E:mz we've called for a federal approach, it's not just on a collection program, it's on a comprehensive electronic management
system,"” he said.

It costs more for manufacturers and retailers to implement collection and recycling programs, and other competitors could get a
financial leg up on them by not adopting their own, Pearl said. A federally mandated program would even the playing field.

“You don't want a one-size-fits-all, but you do want to be able to encourage the people to do the right thing," he said.

Contact Waste News reporter Joe Truini at (330) 865-6166 2?52@065.0@3

Entire contents copyright 2007 by Crain Communications Inc. All rights reserved.

Close window

http://www.wastenews.com/printer.html?cat=&id=07102900501 _ 12/3/200"



Printer-Friendly Version : Page 1 of

Analog's epilogue

Bruce Geiselman

Reno, Nev, --

Solid waste officials and electronics recyclers will be overwhelmed in 2008 and 2009 with residents' discarding cutdated televisions
unless officials quickly develop strategies and adequate infrastructure fo handle the “coming storm,” according to several speakers
at Wastecon. . ] :

Several conference attendees said they weren't aware of the coming change that could spark the wave of TV discards - Federal
Communications Commissicn rules that will require TV broadcasters to abandon traditional analog broadcasts in favor of digital
signals beginning Feb. 17, 2009.

The change means most televisions in use today won't work unless owners purchase converter boxes to receive digital broadcasts
or connect their TVs to a cable or satellite service. _

Twenty-five percent

Linda McFarfand, CEO of Classic Computer Recovery Inc. of Garden City, Mich., and Thomas Drake, CEC of 5R Processors Ltd., of
Ladysmith, Wis., said they estimated that one in four households will dispose of or recycle at least one television within the next two
years as a result of the change.

However, that doesn't tell the full story, she said.

“*Something that is not part of the one in four households are the hotels and hospitals," McFarland said. *"We're in Reno. Look at
how many hotels there are, and in every hotel! room there is a TV. Look at Vegas - you don't even want to see the numbers that are
going to come out of Vegas."
The federal government, in an effort to assist consumers and stem the tide of electronic waste, will offer coupons for $40 discounts
on the purchase of converter boxes that will allow traditional TVs to continue operating past the February 2009 deadline. However,
the $1.5 billion allocated for the program will provide coupons to only 37.5 million of the nation's 114 million households, McFarland
said.

An anticipated Christmas 2008 advertising blitz by TV makers and falling prices on digital televisions will fuel the movement to dump
analog TVs, she said.

The expected result will be the rapid disposal of more than 28.5 million TVs - enough to fill 148,000 semi-trucks, Drake said. That
would equal almost 1 million tons, or 6.5 million cubic yards, of electronic waste, he said.

Planning ahead

Communities need to decide sooner rather than later whether they want that waste flowing into their landfills or going to electronics
recyclers, both recyclers said. The volume is more than could be handled today, they agreed.

Sending the TVs fo landfills would have numerous negative consequences, they argued. It would send tens of millions or hundreds
of millions of pounds of arsenic, beryllium, cadmium, hexavalent chromium, lead and mercury into the nation's landfills, they said.

While sending the TVs to landfills might be the cheaper alternative in the short run, it *"hides the pollution” and creates a potential
cleanup problem for future generations, Drake said. In addition, it will fill up dwindling landfill space in many areas of the country, he
said.

McFarland and Drake both urged cities and counties to instead opt for recycling. However, they cautioned that recyclers won't do the

http://www.wastenews.com/printer.htm1?cat=&id=07111200103 12/37200
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work for free,

“*What we haven't figured out, and we probably never will, is the lead-based glass portion of it," McFarland said. "We can't make
money on monitors and TVs and recycle them properly.”

Who will pay?

While recyclers often can recycle some electronics without cost to consumers, it could cost recyclers upwards of $20 per television
for recycling, McFarland said.

Several solid waste officials in the audience expressed frustration, asking where the recyclers thought the money would come from.

_So_umﬂ_m:aqmoossmsamaﬁ:m»mo_aEmmﬁmmcﬁ_._o:zmm,o:mﬁmqmmam:ammoﬂoqmmnzm_msmmozmmﬂﬁ:m<ammnommodﬂ_m:avEEmmmEm
on the FCC to chip in $4 for every analog TV recycled. & :

Some solid waste officials, however, argued that residents would refuse to pay the fees, and problems such as illegal dumping of
electronic waste would result.

Regardless of the disposal method chosen, cities and counties will face costs, McFarland said. Treating the TVs as solid waste will
involve costs including landfill tipping fees and hauling, she said.

By contrast, she argued that charging residents ,ﬂoq._.mnﬁ::m the sets could generate revenue for local m_o,.,m_.samam and solve the
e-waste problem."”

. Sharing the load

Drake echoed many of McFarland's comments, and added that communities need to develop partnerships with TV manufacturers,
asking them to take “*co-responsibility" for recovery of their products at the end of their life cycle.

Drake said local governments also have a responsibility to educate and convince the public of the environmental and economic
benefits of recycling televisions.

Developing the recycling infrastructure to handle the anticipated wave of TV discards could create 3,200 jobs, Drake estimated.

Contact Waste News government affairs editor Bruce Geiseiman at (330) 865-6172 or bgeiselman@crain.com

Entire contents copyright 2007 by Crain Communications Inc. All rights reserved.
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Bright ideas

Joe Truini

From freebies to discount coupons, a federal program promoting the use of the lights has generated a nationwide buzz and created
several industry and public vmnsmqm:mvm. including one pilot recycling program.

The mzma< Star Change a Light, Change the World campaign, which kicked off Oct. 5, has switched on the cooperation m_._._o:m
companies across many sectors.

The joint effort between the U.S. Envircnmental Protection Agency and the U.S. Department of Energy encourages consumers fo
change at least one standard light bulb in their home to an Energy Star-qualified compact fluorescent bulb.

Utilities, retailers, light manufacturers and others are making it easy for consumers by offering customers significantly discounted,
and even free, compact fluorescent bulbs. And one utility even has launched a pilot recycling programs to recovered spent CFLs.

Commonwealth Edison Co., a unit of Chicago-based Exelon Corp., is partnering with the lllinois Environmental Protection Agency to
offer compact fluorescent light collection and recycling at some 150 northern lllinois Ace Hardware stores through Dec. 31.

ComEd also is offering discounted compact fluorescent bulbs at more than 350 hardware and home improvement store locations
throughout northern Minois. Customers can buy up to a dozen bulbs, saving $2 on each. The promotion also lasts through Dec. 31.

The ﬁmoﬁ::m pilot will help keep even the minute amounts of mercury in compact flucrescent lights out of the environment by
properly disposing of them, said Doug Scott, director of the IEPA.

“This recycling partnership answers the main environmental issues surrounding the use of CFL bulbs," he said.

Wal-Mart Stores Inc. already has surpassed its goal to sell 100 million compact fluorescent lights by the end of 2007. The company
plans to introduce its own private label bulb under the Great Value brand, which wili offer four bulbs for the price of three.

TWe love the O_u_r and see the power this product has to unite consumers in the struggle against climate change," said Andy Ruben,
vice president of strategy and sustainability.

The Bentonville, Ark.-based retailer estimated each bulb can cut as much as $30 over its lifetime on utility bills. In total, Wal-Mart
customers could save scme $3 billien on electricity.

Over their lifetime, the 100 million CFLs will conserve the energy needed to power 450,000 homes and reduce emissions as much
as taking 700,000 cars from the road, according to the company.

Wal-Mart is teaming up with Duke Energy Corp. and General Electric Co. to give Duke Energy utility customers in Ohio $3 off of
three packs of GE compact fluorescent bulbs. Duke will cover the cost of the promotion as part of its overall energy efficiency efforts,
said Sandra Meyer, president of Duke Energy Ohio.

Georgia Power, a subsidiary of Atlanta-based Southern Co., held an employee energy efficiency fair at its headquarters as part of a
statewide pledge program. The company also is encouraging CFL use by giving its customers a free bulb when they complete and
turn in a Change a Light pledge card. The company expects to give away more than 100,000 bulbs during the promotion, which runs
through November.

“These bulbs are not only energy efficient but also last much longer than standard bulbs, so switching to them is a great way to
lower monthly utility bills over the long haul," said Chris Womack, executive vice president of external affairs for Georgia Power. *

On the West Coast, Pacific Gas and Electric Co. plans to give away one million compact fluorescent lights during October, which is
National Energy Awareness Month, More than 1,000 PG&E employee volunteers will distribute bulbs at about 300 events in northern

http://www.wastenews.com/printer.html?cat=&id=07101500404 - ‘ 12/3/200
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and central California.

““We are thrilled to continue our partnership with the communities we serve as we begin this grassroots effort to promote energy
efficiency,” said Brad Whitcomb, vice president of customer products and services for San Francisco-based PG&E.

Contact Waste News reporter Joe Truini at (330) 865-6166 or jtruini@crain.com

Entire contents copyright 2007 by Craln Communications Inc. All rights reserved.
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